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This proposal is for the provision of trade support for the roll out
of the Heineken Promotions. The campaigns require activation at
store level (MassCash Stores) and at outlet level (MassCash
Customers).
Datatech Consumer Solutions (Pty) Ltd has gained extensive L

experience in dealing with liquor retailers and regulators over a
number of years, and through development of proprietary
technology, with our partners, ensures the visual representation
of economic and social activities specifically in the informal
economy.
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Scope &

Deliverables

Scope

Datatech Customer
Activation

To visit a minimum of 15 and a
maximum of 30 Taverns in close
proximity to the identified Mass Cash
stores and introduce the campaign to
them.
1.Sign the Tavern up via the Online
link.
2.Provide the Tavern with visuals of
the campaign and what they need
to purchase and what they stand
a chance to win.
3.Capture proof of the task when
executed.

MassCash In-store
Activity

Take pictures of the in-store kit.

Provide in-store support to drive sales: The
Datatech agent will make contact with
customers in store and introduce the
campaign to them detailing items to
purchase and what the customer stands to
win. This will be done every Saturday, at
peak periods for half-day.




Project Deliverables

The following deliverables will be
provided:

1.Customise mobile app as per campaign specific questions.
2.Develop SOP and train agents as per specific campaign.
3.Visit 900 Taverns for campaign execution




Measurement
and Evaluation n

Data Collection and Analysis

1.Data will be collected electronically and reviewed in real time by Management. A
database will be built and updated daily. This allows real-time verification and
validation of data collected.

2.The promo questionnaire will be programmed into a mobile app using field
relations, constraint enforcement and threshold settings to ensure accuracy
and validation of the data collected.

3.An SOP will be designed and used to train the field workers to improve their
understanding of the study.




Costing

Datatech Consumer Solutions (Pty) Ltd is pleased to present the below
quote for 30 stores at a cost of R4,500 per store (excluding VAT). Our
company is committed to delivering high-quality solutions that align
with Makro’s operational needs and strategic objectives.

- DATATED:
CORGIMEA SOLUTICHS

Date Datatech Consumer
Q U OTE 23 Jan 2025 Solutions (Pty) Ltd

Expiry Office 02
Masstores (Piy) Ltd T/A Makro SA 12 Feb 2025 Block B
Private Bag X4 Quete Number St Andrews Office Park
SUNNINGHILL GAUTENG 2157 QU-0194 Meadowbrook Ln
SOUTH AFRICA BRYANSTOMN GAUTENG
WAT Number: 4300119155 Reference 2152
QU-0194
SOUTH AFRICA
VAT Humber
4750304531
Description Quantity Unit Price VAT Amount ZAR
Cost Per Store 30.00 4,500.00 15% 135,000.00
Subéntal 135,000.00
TOTAL VAT 20,250.00
TOTAL ZAR 155,250.00
Terms
BAMK DETAILS

ACCOUNT MAME: DATATECH CONSUMER SOLUTIONS (PTY) LTD
BAMK MAME: INWESTEC

ACCOUNT NUMBER.: 40005081383

BRANCH MAME: 100 GRAYSTON DRIVE, SANDTON, GAUTENG
BRANCH NUMBER: 580105
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For playing a vital role in
Business Partnerships

PREPARED BY:
DATATECH CONSUMER
SOLUTIONS (PTY) LTD

(010) 012 6635

www.dcsonline.co.za

OFFICE 02, BLOCK B, ST ANDREWS OFFICE
PARK, MEADOWBROOK LN, BRYANSTON,
GAUTENG, 2152



